
2021 HALF YEAR RESULTS

Six months to 30 June 2021

24 August 2021 EVERYONEõS HERE.
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3.0 cps
Interim Dividend

Payable on 22 Sep 2021

$172.5m
Operating Revenue1

H1 2020 $157.8m 9%

1. Operating results presented include the impact of standard NZ IFRS 16 adjustments, however, 

exclude exceptional items to allow for a like for like comparison between 2020 and 2021 financial 

years. Please refer to pages 33-34 of this results presentation for a detailed reconciliation. 

Operating and statutory results include $8.6 million (net) of Covid-19 government wage subsidy 

received in H1 2020.

ÅEarnings growth reflects continued progress on strategic priorities 

and revenue recovery post Covid-19:

ÅContinued growth in Radio revenue market share 

and iHeartRadio listening.

ÅGrowth of NZ Herald subscribers with 178,000 subscribers of 

which ïmore than 67,000 are paid digital subscribers. 

Total reader revenue up 3%.

ÅOneRoof continues to grow; digital revenue increasing 145% 

compared to the same period last year, with total OneRoof revenue 

up 30%.

ÅAnnualised $20 million of permanent cost-base reduction versus 2019 

is reflected in the results, with overall higher costs versus 2020 as a 

result of increased revenue and volume.

ÅOperating EBITDA1 $30.1 million, up 4% despite 2020 including 

$8.6 million of government subsidies.

ÅStatutory Net Profit After Tax of $5.6 million, up 85%.

ÅNet debt reduced by $15.2 million, in the half, to $18.6 million.

ÅFully imputed and fully franked interim dividend declared of 3.0 cents per 

share.

RESULTS 
SUMMARY
For the half year ending 30 June 2021

$30.1m
Operating EBITDA1

H1 2020 $28.9m 4%

$7.8m
Operating NPAT1

H1 2020 $6.8m 14%

$5.6m
Statutory NPAT

H1 2020 $3.0m 85%

3.9cps
Operating EPS1

H1 2020 3.5cps 13%

$18.6m
Net Debt

Reduced by      $15.2m
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MARKET
DYNAMICS
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ÅAgency advertising market was up 6% in the first half of 2021 compared to H1 2019. 

In the platforms where NZME operates, the agency trends for the total market 

compared to H1 2019 are as follows:

ÅRadio advertising down 2%.

ÅNewspaper advertising down 31%

ÅDigital advertising was up 20% 

2. Standard Media Index (SMI) NZ Data Release, June 2021

AGENCY MARKET 
RETURNED TO 
GROWTH
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Monthly agency revenue growth % vs 20192

ÅThe ANZ Business Confidence Index1 for New Zealand had continued 

to be positive in February following the December 2020 reading, then 

dropping back nearing the end of June 2021.

1. Net Index (% expecting improvement minus % expecting deterioration)
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ÅNZME is focused on advertising revenue performance 

compared to 2019.

ÅAdvertising revenue for H1 2021 was 3.2% lower than 

the first half of 2019. However, for the month of June, 

revenue was higher than June 2019.

ÅThe first quarter of 2021 was tracking down 5.5% 

compared to Q1 2019. In the second quarter 

advertising revenue has continued to recover, with a 

decline of 1% on Q2 2019.

REVENUE 
IS RECOVERING 
POST COVID

NZME Advertising Revenue excludes óother revenueô, such as news fees, production costs and 

other sundry revenue.
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NZME Total Advertising Revenue H1 2019-2021

Advertising Revenue
% change 
(H1 2020)

% change 
(H1 2019)

Audio 18.5% (3.6%)

Publishing 22.1% (3.9%)

OneRoof 45.8% (0.9%)

Q1 2021 vs 2019 (-5.5%) Q2 2021 vs 2019 (-1.0%)
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NZME CONTINUES TO 
OUTPERFORM THE MARKET

1. Nielsen CMI Fused Q2 20 ïQ1 21, People 15+.

2. PwC NPA quarterly performance comparison report, 6 months to June 2021 compared to 2020, rolling 4-quarter average for market share.

3. PwC Radio advertising market benchmark report, 6 months to June 2021 compared to 2020, rolling 12-month average for market share. Note: report excludes independent broadcasters and contra revenue.

4. IAB NZ Digital advertising revenue report ïTotal Display, Q1 2021 compared to Q1 2020, rolling 4-quarter average for market share up till Q1 2021. Q2 report not available yet. Note: excludes digital audio

5. This includes publishing and OneRoof print advertising revenue

H1 2021 Total Segment Revenue $ 170.6 m

Audio Advertising
$51.2m 30%

Publishing Digital 
Advertising
$26.3m 15%

GrabOne $4.4m 
3%OneRoof Digital

$3.5m 2%

OneRoof Print
$7.0m 4%

Publishing Print 
Advertising
$33.3m 19%

Print subscribers
$27.2m 16%

Retail sales $7.8m 
5%

Digital 
Subscriptions

$5.1m 3%

Other $4.8m 
3%

Print advertising (YoY growth)

NZME print advertising revenue5 14.5%

Market movement ïPrint revenue2 11.1%

Print circulation (YoY growth)

NZME print circulation revenue (4.0%)

NZME movement ïprint readership1 23.4%

Market movement ïprint readership1 11.3%

Print readership Market Share

NZME print readership market share1 56.7%

Print advertising Market Share

NZME print revenue market share2 47.8%

Radio advertising (YoY growth)

NZME radio advertising revenue 18.5%

Market movement ïRadio revenue3 15.4%

Digital display advertising (YoY growth)

NZME total display advertising revenue4 22.7%

Market movement ïtotal display revenue4 21.5%

Digital display advertising Market Share

NZME total display revenue market share4 24.3%

Radio advertising Market Share

NZME radio revenue market share3 40.9%


